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ABSTRACT 
The main reason of the study is to find out the effect of social network applications and websites 
on students. Questionnaire was organized to find out those factors. There demographic variables 
have been obtained from the survey conducted through questioner based 100 respondents. 
Mostly students used these applications and network just for knowledge. Generally, students of 
post graduates are using these sites and applications for entertainment purpose. It was also 
observed that through this research paper mostly students were also use social networking 
websites/applications due to social and political purpose. The population of present study 
contained of all male students and female students have education above intermediate age 20-30 
years living in D.G.Khan city. 
 
 
INTRODUCTION 
Social Network is a basic element in our life and cannot be ignored. Firstly, internet is just for  
education purpose now the passage of time it was also observed by the researcher that it would 
be also used for many purpose i.e. information, education, entertainment, communications etc. 
unfortunately, in Pakistan most of the youth are using social network/application only for 
communication with their friends, parents, colleague etc. (Boyd, 2006). 

In Pakistan a large number of students use internet and other social network. Social 
Network is a requirement of our society. It is a big evolution of technology. It is also 
dangeourous and bad effects on society. Individual easily trace through these type of Social 
Network. Hence, this people can easily trace an individual with other member of society. 
(Trusov, et al, 2009). 

The trend of Social networking is increased day by day and the users are also increased. 
In this century most of the people are using these types of Social Network and applications 
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facebook, twiter, linkedin, etc. Now, internet is more about blogs, podcasts, Face Book, 
Google+, My Space, Skype and Orkut. Most of the teenagers are also use this and in this world 
the mostly teenagers are belong to America. (Danah and Boyd, 2007). 

In Pakistan the most of the students are deeply interest for using social 
networks/applications. Now the need of the hour is that it also affects student education badly. 
Education is the main element of any student. It also plays a vital role in our lives. Most of the 
students of collages are using social network. (N. Ellison, et al, 2007).  
 
Social Network status in Pakistan   
The new revolution has more strengthened than ever in Pakistan. In this country most of the 
people are using Social Networking websites and applications through their smart phones. Most 
of the students keep Mobile because of its cheap price and also have android facility. Every 
person had a smart phone in Pakistan; some have two or three at a time. Even the most cellular 
company also offers cheap internet packages or some free of cost. In mostly urban cities of 
Pakistan every person have their own cell phone and he or her are using social network and 
sharing movements, capturing photos, music, videos through their smart phones. 3G and 4G is 
also boost up and motivate the users for suffering social networking sits and applications. In 
Pakistan half of the population is illiterate but they are using social network as a source of 
communication. Most of the people in Pakistan are using face book and update his or her status.  

Political parties have established their own websites showing their achievements, 
policies, objectives, manifestoes, etc. Even in Pakistan most of the religious people are also 
showing their interest in this new technology. In the Election of 2013, the social networking sites 
and applications also play a significant role in previous elections. The workers and supporters are 
motivate their voters through different kind of social network and also tell the corruption of 
Politian’s and also highlighted the rigging which was held in 2013. One of the important 
advancement in this regard, is the website of the Election Commission of Pakistan that played a 
significant role in the last elections.  

In Pakistan, during election 2013 most of the worker of political parties communicate 
through social network and tell others the political situations on their constituency. Some worker 
of the political parties also conveys massages to other person to cast votes and motivates others. 
In this country most of the websites are also working to aware public on political issues and also 
give them awareness. Every party are running their  The Election 2008 was perhaps the first 
election in the history of Pakistan in which new media technology was used by the Government 
of Pakistan as well as by the political parties of the country. Hundreds of websites are still 
working in the country for the political awareness of the general public.  

Sociological Significance of the Topic  
Social Media is a popular trend today, especially among college students.   Modern age is the age 
of Social Network. Every person is using Social Network through computers and mobile phones. 
Nowadays smart phones are very popular in every society because these phones provided most 
features of internet and social networking websites. Researches revealed that most of the 
educated and people and students are using social networking websites for different purposes i.e. 
education, news, and connecting with friends and family.  

The main purpose of this paper is that effects of Social Network/Applications on youth’s 
age, gender and education. This research explained the detail presents the impact of using social 
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networking websites on student academic life and learning experience. The Social 
networking/Applications addicted most of the students and also youth are attracted through 
mobile aaps. Therefore researcher selected this topic to find the effects of social networking 
websites on youth. Today, Social network always plays a vital role in society.  

Objectives 

 To find out the impact of students’ age, gender, education and social influence. 
 To investigate how social network impact on students.   
 To investigate social network is a source of addicted among students. 
LITERATURE REVIEWS 

Tinto (1997) in his researched that social network is a source of information regarding 
politics and other field such as entertainment, news, current affairs etc. it is also provide students 
new information and up to date about country’s politics.  

Dickson (2000) stated information communication technology also impact of person 
either direct or indirect. Social network is the most powerful tool in this century where people 
can easily interaction with each other and share their ideas. It is a key factor to provide news, 
entertainment, and information. There are a number of social networking sites and applications 
as well as indoor games to engage people through this medium. It is a communication tool 
almost gives facilitation to their people in the sense of online shopping, games, buy and sell etc. 

 

 Subrahmanya (2000) explored that using the social networking and applications are 
mostly use in youth. Social network are widely used in children as well as all ages people are 
inspired through this new technology. It is also better evidence that through this your general 
knowledge is also improved.  

Liccardi et al. (2007) showed in his research that students get many benefits through 
social network they easily connected with each other through their school assignments and other 
academic discussion. Students are socially connected with each other through face book, twitter, 
Skype and LinkedIn for sharing their school learning.  

 Baym et al. (2007) explored that with social networking is also a source of people which 
were far away. Most of the people are connected them through Skype or face book for overcome 
the distance. People may maintain their contacts and they were touch with other through social 
network. It also provides information regarding our interest. Students easily search pages which 
students show their interest. 

 Sheldon (2008) concluded it is also a source of time pass. Most of the people are tires with their 
headache job so they are using face book and suffering other sites to divert their minds. It 
seemed that college students were using social media sites to communicate with others as well as 
to occupy free time when they were bored. 

Baker et al (2010) highlighted that social network also become a source of friendship and 
maintain friendship on face book. A person who was tired he can easily find a friend through this 
tool and sharing their sorrows through this technology.  
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RESEARCH METHODOLOGY 
Universe/Population 
The entire population, from which a sample is taken, is called population or universe. It may be 
defined as “any set of individuals or objects having some common observable characteristics 
under a study.” “The population of present study consisted of the entire male and female students 
have education above intermediate, aged 20-35 years and living in D.G.Khan city in June 2014.” 
Sampling 
For the present study, the Quota sampling has been applied. The population is divided two 
categories Male and Female collage and universities students and 50 respondents were chosen 
from each category. The study was conducted in June, 2014. 

Hypothesis 
The present research, hypothesis is “Greater will be the usage of social networking sites and 
greater will be the academic performance of the students” 
RESULTS AND DISCUSSION 
Table No. 1.  Percentage distribution of respondents regarding what kind of Social 
Networking used by respondent. 

Social Network they use  Frequency Percent 

Facebook 71 71.0 

Twitter 4 4.0 

Whats App 6 6.0 

Skype 7 7.0 

Viber 2 2.0 

Other 10 10.0 

Total 100 100.0 

This table shows that a large majority 71.0 percent of the respondents said that they use face 
book, 7.0 percent of the respondents of the respondents used Skype, 10.0 percent of the 
respondents uses other social network applications, 6.0 percent of the respondents used what app, 
4.0 percent of the respondents used twitter and only 2.0 percent of the respondents used viber. 
Table No. 2 Percentage distribution of respondents regarding through online Social 
Networks they belong to a community. 

Through any online Social 
Networks you belong to a 
community 

Frequency Percent 

Yes 71 71.0 
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No 29 29.0 

Total 100 100.0 

This table shows that a large majority 71.0 percent of the respondents said that they belonged to 
a community through any online social networks and only 29.0 percent of the respondents said 
that they do not belonged to a community through any online social networks. 
Table No. 3 Percentage distribution of respondents regarding to what extent Social 
Network sites is increasing your academic performance of youth.  

Social Network sites are increasing 
your academic performance of 
youth.  

Frequency Percent 

To Great Extent  54 54.0 

To Some Extent  38 38.0 

Not at all 08 8.0 

Total 100 100.0 

This table shows that a large majority 54.0 percent of the respondents said that social network 
sites is increasing your academic performance of youth to a great extent, only 38.0 percent of the 
respondents said that social network sites is increasing your academic performance of youth to a 
some extent and 8.0 percent of the respondents said that social network sites is not increasing 
your academic performance of youth to a some extent. 
Table No. 4 Percentage distribution of respondents regarding role of Social Network sites 
in future of education.  

Role of Social Network sites 
will have in the future of 
education 

Frequency Percent 

Increasing Role 63 63.0 

Decreasing Role 15 15.0 

No Role 16 16.0 

Other 6 6.0 

Total 100 100.0 

This table shows that a large majority 63.0 percent of the respondents said that role of social 
network sites is increasing in future of education, 16.0 percent of the respondents replied not 
role, 15.0 percent of the respondents said that role of social network sites in future of education 
is decreasing and only 6.0 percent of the respondents replied other. 
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Table No. 5 Percentage distribution of respondents regarding Social Network sites useful 
for political activities for them 

Social Networking sites are useful 
for political activities  Frequency Percent 

Yes 83 83.0 

No 17 17.0 

Total 100 100.0 

This table shows that a huge majority 83.0 percent of the respondents said that social networking 
sites are useful for political activities for them and only 17.0 percent of the respondents said that 
social networking sites are not useful for political activities for them. 
 
HYPOTHESIS TESTING 
 
Alternative Hypothesis: There is association with usage of social media and academic 
performance of the youth. 
Null Hypothesis: There is no association with usage of social media and academic performance 
of the youth. 
 
Table no 6 Greater will be the usage of social networking sites and greater will be the 
academic performance of the youth. 
  

Usage of 
Social 

networking 
sites 

Academic performance of the youth 

Total 
To a great extent To a some extent Not at all 

Face Book 17 11 1 29 

Twitter 18 9 1 28 

whats apps 14 8 1 23 

Skype 4 1 1 6 

Viber 4 5 0 9 
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Other 3 2 0 5 

Total 60 36 4 100 

 
Chi Square Value = 5.270    Degree of freedom = 10 
Level of Significance = 0.05    Significant = 0.000 
Gamma Value = 1.000 
 
Conclusion 
The table results show that there is association between social networking sites and academic 
performance of the youth. The chi square value is positive and also gamma value is positive. 
There is significant relationship between independent and dependent variable. So, alternate 
hypothesis is accepted and null hypothesis is rejected. 
 
SUMMARY AND CONCLUSION 

The social network and smart applications are the basic element in our lives. It is our need today; it 
has positive as well as negative effects in our youth. Most of the people are addicted through this 
tool. Most of the sites are also a cause of vulgarity now is duty to Government and cyber cell to 
take part and ban these websites. In Pakistan, during election 2013 most of the worker of political 
parties communicate through social network and tell others the political situations on their 
constituency. Some worker of the political parties also conveys massages to other person to cast 
votes and motivates others. In this country most of the websites are also working to aware public 
on political issues and also give them awareness. Every party are running their  The Election 
2008 was perhaps the first election in the history of Pakistan in which new media technology was 
used by the Government of Pakistan as well as by the political parties of the country. Hundreds 
of websites are still working in the country for the political awareness of the general public.  
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